
CLLA Member Rates

(per issue)

Non-Member Rates 

(per issue)

Size 1 2 3 4* 1 2 3 4

Outside  

Back Cover**
$1600 $1475 $1405 $1350 $3200 $2950 $2810 $2700

Inside 

Front Cover**
$1405 $1280 $1210 $1155 $2810 $2560 $2420 $2310

Inside 

Back Cover**
$1405 $1280 $1210 $1155 $2810 $2560 $2420 $2310

Inside  

Full-Page
$1180 $1085 $1025 $985 $2360 $2170 $2050 $1970

2/3 page $985 $930 $890 $860 $1970 $1860 $1780 $1720

1/2 page $760 $705 $665 $635 $1520 $1410 $1330 $1270

1/3 page $535 $480 $440 $410 $1070 $960 $880 $820

1/4 page $310 $255 $215 $185 $620 $510 $430 $370

Full-Color Rates

Commercial Law World (CLW)
Print Advertising Rates*

*BEST VALUE!

Size details

1/2 Page 
8″w x 5.125″h

1/4 Page

VERTICAL 
3.75″w x 5.125″h

Full Page 
8″w  x 10.5″h

Full Page w/Bleed 

(text stays within

the 8 x 10.5  in area) 

9″w  x 11.5″h

2/3 Page

VERTICAL 
4.875″w x 10.5″h

HORIZONTAL
8″w x  6″h

1/3 Page

SQUARE 
4.625″w x 5.125″h

VERTICAL
2.9375″w x 10.5″h

Submission Information

TO SETUP: 
Please save your finished Ad files as a PDF in the specified size 
with crop marks if possible. Otherwise, export or save as a TIF 
or EPS. All your images should be of the highest quality 
possible for a print publication. All of your fonts/type choices 
need to be included with your ad. If not, please outline or 
embed them. Please no photocopies or facsimiles of ads. 

If you would like to have the staff of the Commercial Law League 
magazine create an ad for you, you must provide all text copy, 
logos and related art.  There will be an additional $500 fee for 
each ad created by CLLA staff.  

TO SEND: 
Please include your name with your materials. If you are 
sending a photo, include the photo credit name, if applicable. 
If you are sending your ad/image by email, please send it as 
an attached file. Send by Email or via File Transfer services. 
If your ad or photo is less than 4 MB in size, email it to: 
editor@clla.org

*Rates subject to change and are available on a first come, first serve 
basis. Space is not reserved until payment is made in full.

Advertisers are solely responsible for the content of their ads, and assume all 

liability for content of advertising and for any claims arising therefrom made 

against the publisher. CLLA reserves the right to reject, cancel, or remove any 

advertising for any reason at any time. All advertising submissions are subject 

to CLLA approval. The presence of an ad does not imply endorsement of the 

advertised company or product.  

Linda Herbst
Rectangle


